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Disclaimer

This presentation has been prepared by FinVolution Group (the “Company”) pursuant to Section 5(d)
of the U.S. Securities Act of 1933, as amended (the “Securities Act”) solely for informational purposes
and is not an offer to buy or sell or a solicitation of an offer to buy or sell any security or instrument or
to participate in any investment activity or trading strategy, nor may it or any part of it form the basis of
or be relied on in connection with any contract or commitment whatsoever, in the United States or
anywhere else. This presentation does not constitute legal, regulatory, accounting or tax advice to you,
we recommend that you seek independent third party legal, regulatory, accounting and tax advice
regarding the contents of this document.

By viewing this presentation or participating in this meeting, you acknowledge and agree that (i) the
information contained in this presentation is intended for the recipient of this information only and shall
not be disclosed, reproduced or distributed in any way to anyone else, (ii) no part of this presentation
or any other materials provided in connection herewith may be photographed, copied, retained, taken
away, reproduced or redistributed following this presentation or meeting, and (iii) all participants must
return this presentation and all other materials used during this presentation or meeting to the
Company at the completion of the presentation or meeting. By viewing, accessing or participating in

this meeting, you agree to be bound by the foregoing limitations. Any failure to comply with these
restrictions may constitute a violation of applicable securities laws. The distribution of any information
herein in other jurisdictions may be restricted by law and persons into whose possession this
information comes should inform themselves about, and observe, any such restrictions.

This presentation has been prepared solely for use at this meeting. The information herein is subject
to change without notice and its accuracy is not guaranteed. Nothing contained in this presentation
shall be relied upon as a promise or representation as to the past or future performance of the
Company. Past performance does not guarantee or predict future performance. This presentation
shall neither be deemed an indication of the state of affairs of the Company nor constitute an
indication that there has been no change in the business affairs of the Company since the date hereof
or since the dates as of which information is given herein. This presentation also does not contain all
relevant information relating to the Company or its securities, particularly with respect to the risks and
special considerations involved with an investment in the securities of the Company, and these
materials are qualified in their entirety by reference to the detailed information appearing in the
Company’s filings with the U.S. Securities and Exchange Commission.

Certain of the information included herein was obtained from various sources, including third parties,
and has not been independently verified by the Company or any underwriters. By viewing or
accessing the information contained in this presentation, you hereby acknowledge and agree that
neither the Company, nor any of the affiliates, advisers and representatives of the Company accept
any responsibility for, or makes any representation or warranty, expressed or implied, with respect to,

the truth, accuracy, fairness, completeness or reasonableness of the information contained in, and
omissions from, this presentation and that neither the Company nor any of its affiliates, advisers,
representatives accept any liability whatsoever for any loss howsoever arising from any information
presented or contained in this presentation.

Statistical and other information relating to the general economy and the industry in which the
Company is engaged contained in this presentation material has been compiled from various publicly
available official or unofficial sources. The Company or any of its affiliates, advisors or representatives
has not independently verified market, industry and product testing data provided by other third-party
sources. These data involve a number of assumptions and limitations, and you are cautioned not to
give undue weight to such information and estimates.

This presentation also contains non-GAAP financial measures (including non-GAAP adjusted
operating income and non-GAAP adjusted operating margin), which are provided as additional
information to help you compare business trends among different reporting periods on a consistent
basis and to enhance your overall understanding of the historical and current financial performance of
the Company’s operations. These non-GAAP financial measures should be considered in addition to
results prepared in accordance with the U.S. GAAP, but should not be considered a substitute for or
superior to the Company’s U.S. GAAP results. In addition, the Company’s calculation of these non-
GAAP financial measures may be different from the calculation used by other companies, and
therefore comparability may be limited.

This presentation contains certain forward-looking statements, including statements related to industry
developments and the Company’s future financial or business performance, strategies or expectations.
These statements constitute “forward-looking” statements within the meaning of Section 21E of the
Securities Exchange Act of 1934, as amended, and as defined in the U.S. Private Securities Litigation
Reform Act of 1995. These statements can be identified by the fact that they do not relate strictly to
historical or current facts. Forward-looking statements often include words such as “anticipates”,
“estimates”, “expects”, “projects”, “intends”, “plans”, “believes” and words and terms of similar
substance in connection with discussions of future performance. Such forward-looking statements are
not guarantees of future performance and involve risks and uncertainties, and actual results may differ
materially from those in the forward-looking statements as a result of various factors and assumptions,
many of which are beyond the Company’s control. Neither the Company nor any of its affiliates,
advisors, representatives has any obligation to, nor do any of them undertake to, revise or update the
forward-looking statements contained in this presentation to reflect future events or circumstances.




. Value Creation Through Long-termism FinYolution
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Local Excellence, Global Outlook  Finolution

2007 + 2018 2020
CHINA INDONESIA BBl  THE PHILIPPINES

3.1 mn
Cumulative
RMB 1.4 bn borrowers
Loan balance as of 3Q25
RMB 26 bn as of 3Q25 118%
| Net revenue in 3Q25 " CAGR 3020-202
| | 63%
¥ | ‘ CAGR
k“ 1 00/0 “ 2020-2024 A
' CAGR020.2024 —

Broad Resilience in Transaction Volume Solid Growth in Outstanding Loan Balance
RMB/bn RMB/bn

52.2 °6.9 | 54.0 51.2 581 | 741 7.5

3Q24 4Q24 1Q25 2Q25 3Q25 3Q24 4Q24 1Q25 2Q25 3Q25

(1) Allfigures are as of September 30, 2025, unless otherwise stated.



- Consumer Lending Made Simple FinVolution

Speed: fulfill immediate credit needs
95% of loans funded within 1 hour Risk-adjusted return

Simplicity: fully online process

apply anywhere & anytime Customer acquisition

/7 .
. Connecting N\

Connecting
,/ Financial Institutions

/ Borrowers

, P N \
. - \ . \
' FinYoluti _ |
, INYOIUTION |
\ 38M . ‘ 100+ !
Cumulative Borrowers / “ Funding Partners in China and Overseas |/

= = . \ .
Accessible credit: funding for Individual borrowers ] \ Commercial banks '
underserved financing needs \ Small and micro business owners . Internet banks / Credit assessment
\ Private banks ’
. Consumer finance companies /
Micro-loan companies %

~ Trust management companies #
\ -~

Establish credit history Post-facilitation services

(1) All figures are as of September 30, 2025, unless otherwise stated. S



M FinVolution is a Digital Credit Platform Offering... FinVolution

Resilience across Cycles
8IS wsan wamse D AdaKami rxe 25 3 G% JuanHand D

@ Karena epidemi, diskon dan pengecualian

Maximum Credit Amount

Growth and Diversification 200000
=) »15,000

Pinjaman tertinggi (Rp

1.500.000 A = &

. !
Replicable Success
Segera Pinjam 91~180 days Only ID low t0 0.06%
B N
Rp, Langsung nambah jumlah kango Rp 30.000.000 > orrow Now

Va I i d ate d C re d it Ex pe rt i s e m O @ @ | @ Amount will increase by repeat borrowing
Wit WEAN HEEE XTEA . .9 — ‘ |

us Panduan Undang Tingkatkan
tugas pemula teman limit W Lazada Wallet

Technology Enabled Business N e
v 300.000 »30,000

*Only used for Lazada shopping

Nikmati dulu, bayar belakangan kemudian. Kuota ini bisa

Le a d e rs h i p With Tra C k Re co rd kamu gunakan di merchant-merchant partner berikut




M Track Record of Resilience through Uncertainties FinVolution

Steady Growth Trajectory since transition to loan facilitation in 2021

RMB/billion —Transaction Volume —~Outstanding Loan Balance Net Revenue
China Market Transition to Loan Indonesia Interest Rate Adjustment Global COVID-19 Indonesia Interest Rate Adjustment
Facilitation Model from 0.8% to 0.4% per Day Outbreak and Recovery from 0.4% to 0.3% per Day

77

51

1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25



7M International Expansion delivering Growth and Diversification FinVolution
Core Growth Driver Diversified Country Exposure
Net revenue (RMB/billion)
16
25.0%
24%
12
International Expansion
16%
8 FinYolution
8%
4
0 0%

2020

2021 2022 2023 2024

2020

m China Market m International Markets

2021

2022 2023 2024 1Q25 2Q25 3Q25

% of Revenue from International Markets



(7l China Experience Driving International Success

China’s Fintech is in a More Advanced stage

Decades of experience in China gives us deep insight into current status of
international markets

20% -

15% -

10% -

5% -

0%

50%

40%

30%

20%

10%

0%

Outstanding Household Consumption Loans(" in China: % of GDP

. /_.
15.6%
6.4%
in2023 __®
B 7.2%
in 2023
2007 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Penetration Rate of Online Consumer Loans in China(®

—23.0%

5.7%
9.3% in 2023o

in 2023

2007 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

FinVYolution

Why FinVolution?

18-Year history successfully navigating
credit cycles and regulatory changes

Regional know-how and resources sharing

* Shared risk model and management

« Cross-country partnerships for funding partners and user
acquisition channels

* Proprietary technologies

Early-mover Advantages

* Deep localization with strong local partner support
* Leverage established brand recognition to cultivate an
extensive and loyal user base

(1)Outstanding household consumption loans in each country exclude housing debt. (2) The penetration rate of online consumer loans is calculated by dividing the outstanding online household consumption loans provided by fintech platforms by the total outstanding

household consumption loans offered by financial institutions, including the online usage component of credit card products. (3) Source: S&P Global (China) Ratings, Bain Company, Temasek, World Bank, Indonesia's Financial Services Authority (OJK), Bank Indonesia,

Bangko Sentral ng Pilipinas.



72 Our Opportunities are There

Our Total Addressable Market

620 million
([l 430M(") + E 4 40M2) + 3l 50M@)

Addressable
Population

US$3.6 trillion
(il $3.5T() + ™= g40B() + 2 $20B®))

Market Size

(loan book balance)

Market Size Growth Rate
= Chinal") — 70/0 CAGR022.2027
» Indonesia® — 28% CAGR,14.050
» Philippines® — 31% CAGRy4.2050

Growth

FinVolution

38 million

cumulative borrowers
(as of 3Q25)

US$10.8 billion

outstanding loan balance
(as of 3Q25)@

= China - In line with market
= |ndonesia and the Philippines —

Outperformance through market share gains

(1) Per the "Winning Strategies for Consumer Finance" report issued by Boston Consulting Group, market size refers to the consumer finance market in China. (2) Per the "Future of Southeast Asia Digital Financial Services" report issued by Temasek, borrowers of
financial institutions refers to the banked adult population, while borrowers of online lending platforms refers to the underbanked and unbanked adult population in the respective markets. (3) Per the "E-conomy SEA 2024 Report" jointly issued by Bain Company, Google
and Temasek, market size refers to the digital lending markets in both Indonesia and the Philippines. (4) With an exchange rate of RMB7.1190 to US$1.00, effective as of September 30, 2025, as certified by the Federal Reserve Bank of New York.

10



Replicable Success Supported by Well-Established Ecosystem FinYolution

Replicable Success Playbook
(2007) > W 5013) > "3 (2020) > More...

Cumulative 14% Transaction 33% Net Revenue 15%
Borrowers CAGR ,p50.2024 Volume CAGISIrp CAGR 0202024

-\
-
-
--— \
-_——
-_——
-——

Diversified User Network Efficient
isiti Sophisticated
Risk Assessment

Acquisition

100+ | _
institutional Sharing operation
funding partners excellence across Proven risk
3 markets management across

across 3 markets L
cycle and uncertainties

T Al powered o - Anti-fraud Detection

. . ntetiigen . - Credit Scoring - Fund Matching -
SIE LT Intelligent Marketing automation - Risk Pricing Funding [N
Management |

XS U111 J and Conversion
Management

Graph-Based Data Analysis &

Algorithms Data Modeling Cloud Computing Trusted

Generative Al

Natural Language

Processing

g -
~~ —‘—
~-— _——

—— = P
- S

=
—_——— - _ _
S
—_————-—
—_————-— -

-——
—— = —
-——— ==
—— - ——
— — —— -
- — — — — - — ——
- _——— — — —— - Ll T T T —— e e e e o e e e e e -— ——
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m Coveted and Digital-First Offerings FinVolution

China Market Indonesia Market Philippines Market Global Markets
TOP Player m Top 3 s_\) Top 1 BLU

o I oo Intelligent Voice Service

IB!BE WTEE 1CANRER =) AdaKami r«e: 25%

@ Karena epidemi, diskon dan pengecualian

Maximum Credit Amount

o End-to-end Text-To-Speech
g 2LE P1 5,000 (TTS) and Generic Large

Ui el dinakean
Language Model (LLM)

200000

Pinjaman tertinggi (Rp)

1.500.000 s s =

1 91~180 days Only ID low to 0.06%

LZENEEX

Segera Pinjam

Rp, Langsung nambah jumlah kango Rp 30.000.000 > 5 Ianguages Chlnese, EﬂglISh,

\ Ld O @ @ " ‘ @ Amount will increase by repeat borrowing Bahasa’ Tagalog and Span|Sh
ERFEt  RETAH HEME % THA) . . — ‘
Panduan Undang Tingkatk
tugas pemu la teman limit . Lazada Wallet

Buy Now Pay Later Maximum Credit Amount

Intent recognition accuracy: 95%
Totaljangka ke 300.000 "30»000
*Only used for Lazada shopping

Nikmati dulu, bayar belakangan kemudian. Kuota ini bisa y i

kamu gunakan di merchant-merchant partner berikut
4 N\ [ N [ I

Online Consumer Loan Product Online Consumer Loan Product Online Consumer Loan Product 80% of customer service

b < < ~ handled by Al. boostin
~ N N N o Al g
Online Loans for Small Business Owners Offline Buy Now Pay Later (BNPL) Online Buy Now Pay Later (BNPL) conversion rate by 20%+
. /L V) Y J

28.4 mn 6.9 mn 3.1 mn Used and trusted by ~40 fintech
Cumulative Borrowers as of 3Q25 Cumulative Borrowers as of 3Q25 Cumulative Borrowers as of 3Q25 platforms globally across 10 countries




(KM Customer Acquisition Know-how

China Market

Traffic

Platforms

& R

: 00 ! and
Search Engines Bait™N s €

Leading internet and

) Top e-commerce
API local service P

Federated Learning-

Based
Joint Modeling

platforms platforms

Mobile brand and

electronic distribution
channels

(1) All figures are as of September 30, 2025, unless otherwise stated.
(2) Calculated based on transaction volume on our marketplace in China’s mainland in the three months ended September 30, 2025.

FinYolution
Expanding 1.8M  67%
User Base New Borrowers YoY
Highly- 99% <1 min
Automated Loan automation in China  Approval Time
RMB 11,007 8.3 Months

Average Principal Amount®  Average Loan Tenure(?

13



\Vl Risk Management Capabilities Automated by Al FinVolution

1. Automated Fraud Detection 2. Credit Scoring and Assessment
—LANALYSIS . . .
J 2,000+ Models Analysis of 5,000+ variables in 1s
Personal Identity @ Behavioral Data Auto Message
Reminder
Visualized Network
Graphs B9 Credit Data 9 Background Info

® .’ Al Chatbot Loan
AlA 100bn Interconnected Collection
A?A'L& Data Points m
r\ _ Excellent 6 Poor
Cle XD 10mn Black-list Dataset
NJ LI L L. VI, VKD
E— Intelligent Operational
' System for Third-party
o Collection
98.8% RMB 300+ mn
Accuracy Rate in Prevention of Potential @ Interest Rate Credit Limit Tenor
Fraud Detection Losses in 2024

Screenshot of BluAl engaging
in loan collection in Bahasa

vV

Our vintage delinquency rate remains across multiple cycles

(1) Loan applicants with credit rating of VIII will be rejected. 14



(/M Validated Credit Risk Management FinVolution

Resilient Risk Performance across Multiple Cycles

M1+ Delinquency Rates by Vintage®®

15% 100% 5%
95%
13%
4%
90%
11%
88%
85%
3%
(o)
9% 80%
o)
o 75%

2%

0 70%
5% / \ 50 /0

\ /
65% 1%
3%
60%
0% -
1% 55% 1 2 3 4 5 6 7 8 e 10 11 12
1023 2Q23  3Q23 4Q23 1024  2Q24 3Q24 4Q24  1Q25 2Q25 3Q25 e 2021 Q 1 e 2021 Q2 e 2021 Q 3 e 2021 Q4 e 2022Q | e 2022Q 2 s 2022Q 3+ 2022Q 4 s 2023Q 1
—Day 1 Delinquency Rate® —30 Day Collection Rate e 2023Q 2 s 2023Q 3+ 2023Q 4 s 2024Q 1 2024Q2 =—te=2024Q3 2024Q 4 s 2025Q | =i 2025Q2
Note:

(1) Day 1 delinquency rate is defined as (i) the amount of current principal that became overdue as of a specified date, divided by (ii) the amount of current principal that was due for repayment as of such date.

(2) 30 Day collection rate is defined as (i) the amount of current principal that is repaid in 30 days among the total amount of current principal that is overdue as of a specified date, divided by (ii) the total amount of current principal that is overdue as of such date.

(3) Data as of September 30, 2025. Represents the historical cumulative 30-day plus past due delinquency rates by loan origination vintage for loan products in China’s mainland. Loans facilitated under the capital-light model, for which the Company does not bear principal
risk, are not included in the chart. Vintage is defined as loans facilitated during a specified time period. Delinquency rate by vintage is defined as (i) the total amount of principal for all loans in a vintage that become delinquent, less (ii) the total amount of recovered past due
principal for all loans in the same vintage, divided by (iii) the total amount of initial principal for all loans in such vintage. 15



m Automating our Operations with Technology

Customer
Acquisition

Intelligent
Operation

Risk
Assessment

Funding
Management

Octopus Platform

Rice-Seed LLM
Customer Service

Magic Mirror
Risk Modeling

Ming Mirror
Anti-fraud
Detection

Magic Cube
Loan Matching

Li Jian
Post-Loan
Management

FinVolution

50% Al-generated marketing materials
60% reduction in advertising production cost

Cyberspace Administration of China
registration (Generative Al)

95%+ Intention recognized
80% Customer service workload handled

99% automated risk pricing

as fast as 1 minute for application
approval

10mn+ blacklist data and
98.8% accuracy rate

95% of loans funded within 1 hour

50% reduction in labor costs

70% efficiency improvement in loan collection

16



\[J] Leadership Team with Track Record

Tiezheng LI

Chief Executive Officer
Co-founder
Vice Chairman

gﬂﬂﬁﬁﬁﬁ'

CHINA MINSHENG BANKING CORP LTI,

mEducation:

Bai'é.fﬁl’é O Opera

mEducation:

hak # /D\CEIBS

FUDAN UNIVERSITY *ﬁ@%:"ﬁ‘%%

NCB
PWCEL 2 it

mEducation:

CEIBS

YAt 5 L4

Shaofeng GU

Chief Innovation Officer
Co-founder
Chairman

BT Microsoft

mEducation:

KAISA
ICBC @) ERREARE
mEducation:

Mook # ,DACEIBS

FUDAN UNIVERSITY

-

LY L 3

@~ OPERA

mEducation:
&5

Grinnell
College

Caltech

FinVolution

Q Awards Recognition

2025 All-Asia Executive Team

N extel

FinanceAsia
AWARDS
2025

2z /\ CEIBS
R o DY TT T . . |
» Most Innovative Use of Technology (Mainland China)
» Best Strategic Initiative (the Philippines)
/T /T /T e

Yuxiang WANG Jiayuan XU Pingping CHEN Dr. Ming GU / Dr. Xiaodong SUN

COO CFO President, Head of Indonesia Head of International

CTO Chief Compliance ‘ ‘ Markets (excl. Indonesia)

Officer '

. Ant _ I I
é International

mEducation:

@ Jes)Z FDPURDUE

PEKING UNIVERSITY

17



ﬂ Consistent Shareholder Returns FinVolution

Dividend per ADS Cumulative Value Returned to Shareholders (Approx.)
US$ mmDividend Repurchase Cumulative Share Count Reduction %
US$/million
CAGR,016.500:": 18% Total Payout Ratio in 2024: 49%+

0.277

0.237
0205 0215 832
0.190 ' 765
0.170
605
Concurr_ent repur_chases with
0.120 445 convertible bond issuance
333
272
169
126
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024 9M25
. Revised dividend policy
Dividends § 10% --> 20%~30%
US$395 mn US$437 mn US$832 mn .

consecutive year of
Cumulative dividends(?) Cumulative value of share repurchases® Cumulative value returned to shareholders(? capital return program

(1) The YoY decrease in DPS during 2019 can be attributed to the transition of our business model to loan facilitation.
(2) Approximate cumulative amounts as of September 30, 2025.
(3) Company completed initial public offering with total net proceeds of approximately US$252 million in November 2017. 18
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. Q3 2025 Key Summary: Managing Growth with Risk Discipline FinYolution

1.8M 67%
New Borrowers YoY
User Base
5.0M 47%
Unique Borrowers YoY
rvB 51.2B -2%
Transaction Volume YoY
Transaction Momentum
rvB 77.1B 13%
Loan Balance YoY
rvB 3,487M 6%
Net Revenue YoY
Financial Return
rRvB 641 M 3%

Net Profit YoY

(1) Allfigures are as of September 30, 2025, unless otherwise stated. 20



. International Markets Driving Overall Growth FinVolution
Transaction Volume
Transaction Volume in China Market® Transaction Volume in International Markets(
RMB billion RMB billion Revenue contribution from international markets
22.3%
0
54.0 YoY -4% 21.4% 20.4%
49.5 49.1 47.6
. 3.6
3.2
3.0
2.9
2.7
3Q24 4Q24 1Q25 2Q25 3Q25 3Q24 4Q24 1Q25 2Q25 3Q25

(1) Transaction Volume refers to the loan amount facilitated during each period. 21



International Markets Driving Overall Growth

: :
Outstanding Loan Balance FinVolution

Outstanding Loan Balance of China Business Outstanding Loan Balance of International Business®

RMB billion RMB billion

YoY +13%

YoY +44%
75.4 74.8 2.3

72.2
69.8

66.5 2.1

1.9

1.7
1.6

3Q24 4Q24 1Q25 2Q25 3Q25 3Q24 4Q24 1Q25 2Q25 3Q25

(1) Outstanding loan balance of China business refers to the balance of outstanding loans delinquent within 180 days as of the end of each period in the China market.
(2) Outstanding loan balance of International business refers to the balance of outstanding loans delinquent within 30 days as of the end of each period in International markets. 22



. Expanding User Base FinYolution

Stable User Base in China(! Fast-Growing New Borrower Base in International Markets(?
RMB billion Transaction volume from repeat borrowers in China RMB million Transaction volume from new borrowers in international markets
% of transaction volume generated from repeat borrowers Number of new borrowers (in thousand)
86.9% 86.4% 86.8% 86.2% 1,065
671 728 652 Yoy +9%
Yoy -5%

46.7

43.0 42.6 43.8 403 e 404 394

3Q24 4Q24 1Q25 2Q25 3Q25 3Q24 4Q24 1Q25 2Q25 3Q25

(1) Repeat borrowers are those who have successfully borrowed on our platform in the China market at least once in a previous period.
(2) New borrowers are those who successfully borrowed for the first time on our platforms during a given period in international markets. 23



Il Robust Revenue and Profitability

Net Revenue

RMB million
YoY +6%
3,481 St
o 3,457
3Q24 4Q24 1Q25 2Q25 3Q25

(1) Non-GAAP net profit for 3Q 2024, which mainly excludes share-based compensation expenses of RMB39.6 million.
Non-GAAP net profit for 2Q 2025, which mainly excludes share-based compensation expenses of RMB39.3 million.
Non-GAAP net profit for 3Q 2025, which mainly excludes share-based compensation expenses of RMB37.9 million.

FinVolution

Non-GAAP Net Profit(1

RMB million Non-GAAP net margin
20.3% 20.7% 22.2% 22.1%
YoY +2%
772 791
715
664
3Q24 4Q24 1Q25 2Q25 3Q25

24



l Strong Balance Sheet and Capital Reserve to Support Long-termism

FinVolution

Leverage Ratio(V Short-term Liquidity(®
RMB billion
3.2x 9.0
3.0x 8.5
7.9
2.7TX 7.5
2.6X
2.4x
3Q24 4Q24 1Q25 2Q25 3Q25 3Q24 4Q24 1Q25 2Q25 3Q25

(1) Leverage ratio = Risk-bearing outstanding loan balance / net assets.
(2) Short-term liquidity = Cash and cash equivalents + short-term investments.

25
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